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Loneliness is defined as a distressing feeling that accompanies the perception that 
one’s social needs are not being met by the quantity or especially the quality of one’s 
social relationships. People can be alone without being lonely or they can be lonely in 
a crowd. Loneliness can be derived either from a chronic personality trait or from 
momentary life experiences. Loneliness is a universal phenomenon, recognized since 
the dawn of time. According to the evolutionary model, loneliness is interpreted as a 
biological signal which has developed to prompt a change in behavior so as to help 
avoid damage and encourage survival. 
Despite the increasing popularity of communication technology and internet social 
media, Mobile phone, MicroBlog, WeChat, virtual community, internet forum and so 
on, loneliness is still very pervasive today. No matter how conveniently those social 
media have make the communication between people, the feeling of loneliness is still 
very pervasive. Loneliness has been documented as a condition that affects many 
large segments of people across countries. 
   Given its prevalence and pervasive effects, it is not surprising that a great deal of 
research has been done on loneliness. However, extant research related to loneliness 
has focused primarily on its effect on people’s physical and psychological health. Very 
little has been done on whether or how loneliness influences people’s cognition and 
behavior in consumption domain. Only recently has emerging research begun to shed 
light on them. The goal of this research is to advance our understanding on loneliness. 
Specifically, we attempts to fill this gap in the literature by investigating the effects of 
loneliness on individual’s creativity, touching behavior and material coping. This 
paper has reached the following conclusions: 
1. The effects of loneliness on creative cognition.  
Many anecdotal evidences suggested that loneliness can be a source of creativity. 
However, a careful reading of several distinct bodies of research dealing with 
loneliness and creativity reveals a puzzling omission and a serious contradiction. Not 
only little research has focused on the effects of loneliness on creativity, but also this 
limited research are obviously inconsistent. The current research investigates when 
and why the feeling of loneliness has effects on creativity. Drawing from the 

















nature of influence of loneliness on individuals’ performance hinges on the type of 
creative task. The experience of loneliness includes feelings of isolation, feelings of 
disconnectedness, and feelings of different from others. According to the embodied 
theories of cognition, thinking involves perceptual simulation. As such, loneliness 
were expected to improve performance on tasks requiring novel ideas that are 
uninfluenced by salient associations, but to impair performance on tasks involving the 
consideration of relationships and associations. A series of four studies offer 
systematic support to our theory. 
    2. The effect of loneliness on the need for touch 
Our understanding has advanced significantly concerning the influence of 
loneliness on the individual’s behavior in social activities with the considerable 
well-established literatures. However, contrast with it, it is not clear how loneliness 
will affect consumers’ behavior while shopping. We examine the effect of loneliness 
on consumers’ preference for information obtained through the sense of touch. Based 
on the theory of attachment, embodiment of emotion, and the literature on loneliness, 
we conjecture that the lonely people should have higher need for touch while 
shopping because of the sense of insecurity resulting from the absence of attachment. 
3. Loneliness and material coping: mechanisms and boundary conditions. 
People often get what they want from the social system, and that process is aided 
by social popularity or by having money. Money can thus possibly substitute for 
social acceptance in conferring the ability to obtain benefits from the social system. 
Loneliness refers to the undesirable subjective feeling of social isolation. Loneliness 
is associated with perceived lack of social support and with having fewer and less 
satisfying relationships than desired. Therefore, we propose that the perceived social 
support mediates the effect of loneliness on material coping. 
However, by a review of the literature on coping of loneliness, it documented 
that participants engaged in various behaviours while lonely. For example, some 
people seek answers to their problems in prayer, while others tell themselves they 
have the strength and resources necessary to overcome their loneliness, or focus on 
their successes. Thus, we propose that the locus of control may moderate the positive 
and indirect relationships between loneliness and material coping. Specially, 
perceived social support will mediate the effects of loneliness on material coping for 















systematic support to our hypotheses. 
This research is exploratory in nature. This research promises to make several 
contributions:  
1. The effects of loneliness on creative cognition. 
First, it contributes to the literature on loneliness by systemically investigating 
and demonstrating a contingent relationship between loneliness and creativity, thus 
reconciling the mixed findings described in the current literature. This research 
enriches the repertoire of findings about cognitive consequences of loneliness. Prior 
research has suggested that loneliness can affect attributional style, Social Monitoring, 
and anthropomorphism, we extend this line of research by demonstrating that another 
type of cognition, namely, creative cognition, can also be influenced by loneliness. 
Second, it extends the understanding of creativity by identifying loneliness as an 
important factor influencing creative cognition. 
2. The effect of loneliness on the need for touch 
There have being calls for research to improve our understanding on loneliness, 
sensory marketing, and the Role of Touch in Marketing. The present research is the 
first to follow up on these calls. It makes the following contributions. it adds to the 
sensory marketing literature by identifying loneliness as a new factor affecting 
individual’s difference in need for touch. 
   3. Loneliness and material coping: mechanisms and boundary conditions. 
The present research contributes to the literature on loneliness by systemically 
investigating what’s the mechanism and under what condition loneliness will has an 
effect on material coping. Even though the extant findings suggest that loneliness 
have an effect on materialism, whether perceived social support will mediate the link 
and the locus of control may moderate the link between loneliness and material 
coping is unclear. The current research reveals that perceived social support mediates 
the effect of loneliness on material coping among people with internal locus of control, 
but not among those with external locus of control. 
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